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CSR Highlights 2008

Unilever Pakistan reached 2.7 million people
through Corporate Social Responsibility
Programmes

Funds were raised to provide 86,000 meals to
United Nations World Food Programme,
assisted by children and families

37.5% reduction in hazardous waste
in per tonne production

Added sugar in various food ranges
was reduced by 15% - 20%

376 and 586 participants were trained in Safety
101 and Defensive Driving courses respectively

167 Unilever volunteers helped in CSR initiatives




